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NEW AGE MEDIA EXPERTS /f

Cneuymannsn poBaHHOE PeKNaMHO-KOHCAa/JITUHIOBOE areHTCTBO



PAAMO - 3TO:

OO0uH u3 cambix 3¢hheKMUBHbIX KOHAN08
KOMMYHUKayuu ¢ 6e32paHu4HbiMmu meop4yecKumu
803MOMCHOCMAMU

e Camblt TMBKMN U MOOUABHBLIA HOCUTENIb PEKNAMBbI:
NIeTK0  pPa3MeCcTUTb, OMepaTMBHO CHATb, YAO06OHO
ynpaBnaTb

KaK 60Kas 8UHA *  YHWKanNbHaA ayauTopuAa, KOTOopaAa Ccaywaetr pagmo
KAMAbIA aeHb noka ctouT B npobKax, TpyAuTCA Ha
Aavax n B opuce, 3aHUMAETCA AOMALLHUMKU AeNaMMu.
OHa XopoLO M3yYeHa 1 Nerko AeNuTCcA Ha rpynnobl

Crout pewesne, yem TB, HO He ycTynaet emy B
3P PEeKTUBHOCTN OXBaTa

EAMHCTBEHHbIA KaHan KOMMYHWKaUMKM, Ha KOTOPOM
BO3MOXHbl TBOPYECKME peKSaMHble KaMnaHuuM Mo
cneunasbHOMY CLEHAPUIO

KAaK cmusb XU3HU
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KOPOTKO O HAC

*  KomnaHua NAME (New Age Media Experts) ocHoBaHa B 2001 roay

* NAME eguHCTBEHHOE He3aBUCUMMOE chneumann3npoBaHHOE areHTCTBO, KOTOpPOe OKa3sbliBaeT
MNONHbIN KOMMNAEKC YCYr NO Pa3MeLLEHMIO CETEBOM N MYNbTUAIOKA/IbHOM PeK/laMbl Ha pagmo

* B Hactoawee spema NAME pa3smellaeT peknamy:
* B 6onee yem 800 HaceneHHbIX NyHKTax PP
* Ha 6onee yem 3 000 pagmocTtaHuuax PO

* Mbl npegnaraem HoBeWwMe pa3paboTKM M chneumanbHble NpeanoKeHus B obnactu
NIAaHMPOBAHUA U Pa3MeELLLEHNS peKNaMbl Ha paauo

* Mbl cneunanusnpyemcsa TONbKO Ha Pagmvo pekname, No3TOMY OTIMYHO 3HAaEeM U NMOHMMaeMm
cBOE Aeno

* Mbl UMeeM Harpazbl U 3HaKM OTINYUA 33 BKAAJ B Pa3BUTUE PaSUOUHAYCTPUN N BbICOKWUMA
npodeccMoHan3m CoTpyaHUKOB

e C 2010 ropga Asnsemca napTHepamu Pycckon Meagua [pynnbl N0 MyAbTU/IOKAAbHOMY
pasMeLLeHnIo peKkambl Ha pagmo B perMoHax P®
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Mbl NPEAJIATAEM

* MapKEeTUHT N peKNaMHbIA KOHCANTUHT
* [lnaHWpoBaHME PeKNAaMHbIX KaMMaHUM
* PasmelleHne peknambl Ha BCEX PaANOCTaHLUMAX BCeX ropoaos Poccuu

* [lpon3BoacTBO
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Mbl NPEAJIATAEM

MAPKETUHI U PEK/TAMHbIA KOHCAJITUHI

* DKCNepTHOEe KOHCYNbTUPOBAHME NO BONPOCAM pagnopeKaambl

* [lonHoe aboHeHTCKoe obcnyXKMBaHWE: aHANAN3 PblHKA, MeauanaaHUpoBaHWe, aHanu3
3pPEKTUBHOCTH

* AHanu3 pblHKa pagunopeknambl — ExxerogHbih otyetr “O630p paanopbiHKa” Poccun,
Mocksbl U gpyrmx ropogos PO

* Media-ayaut

3anpoc
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Mbl NPEAJIATAEM

M/IAHUPOBAHUE PEK/TAMHbIX KAMITAHUNA

AHanus pagnoCTaHUUIM ANA KOHKPETHOW Lenesoi ayautopuu
nccnenoBaTeNbCKUX AaHHbIX

* Pacyetr oxuaaemon 3OPEKTUBHOCTM M aHaAU3 pe3y/nbTaToB
KamnaHuu

LI,E!'IeBbIe NakeTHble N WWMPOKOOXBATHbIE PEK/TaMHblIE KaMlMaHUU

Obpabomka PeknamHas KamnaHus

m NEW AGE
Y| s MEDIA
- =W EXPERTS

Radlo Advertising Company

NAMERADIO.RU

Ha OCHOBE€

peKknamHom




Mbl NPEAJIATAEM

PA3SMELIEHUE

*CeTeBOe U My/IbTU/IOKAaNbHOE pa3melleHne Ha bonee yem 2 300 paamnocTaHUUM

*[lpamaa peKnama, CNOHCOPCTBO, HeCTaHAAPTHble aKuuu, co3gaHue nporpamm
noa 3afayun Knmenta, PR-nogaepka
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Mbl NPEAJIATAEM

npPon3BoACTBO

*  WNHPOpMaLMNOHHbIE U UTPOBbIE POSNKHK

*  [IXKMHIbl U KOPNOPATUBHbBbIE TMMHDbI

L

KnueHmeli AzeHmcmeo “NAME” fomosbie npoekmel

* CneynpoekKTsl
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CEPBUC

* [lpemocTtaBneHne meamnaniaHa pasmeLLeHNa ¢ NONHbIM 060CHOBaHMEM
* He3aBMCMMaA OUEHKa U PEKOMEHAALMWN 3KCNEPTOB

* OnepaTMBHOE M3MEHEHME rpadmKa PEKNAMHON KaMNaHUM

* HanaxeHHbIN AOKyMeHToObOopOoT

*  KoHpunaeHUManbHOCTb MHGOPMaALUN

* OnepaTUBHOCTb

* KoHTponb Tpadpuka PeknamHon Kamnanuu

== NEW AGE
A =W MEDIA
- =W EXPERTS

Radio Advertising Company

NAMERADIO.RU




HALUU NMPEMMYLLECTBA

NAME — nepBoe n eUHCTBEHHOE HE3AaBUCMMOE areHTCTBO Ha pPbiHKe PagmnopeKkiamsl

* [laBHME NAapPTHEPCKNE OTHOLLUEHMSA C PAAMOCTAHLNAMM N Meana-XONANHIaMU

* [lpodeccMoHanbHOe MCNO/b30BaHME AaHHbIX POCCUIACKMX M 3amafHbiX UCCAen0BaHUM
06 3pPEKTMBHOCTU pPeEKNAMbI Ha Paano

*  KomMneTeHTHOCTb B BOMPOCAx MapKeTUHra, peknambl U meamaniaHMpoBaHMS

*  BbICOKMI NpodeccMoHann3mM n KBanndpukauma CoTPyaHNKOB
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TEONPA®UA

Bce ropoaa Poccuu!

Bonee 3 000 pagunocTtaHuui!
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